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Aims

To promote hearing health and prevent noise-induced hearing loss and tinnitus by 

encouraging individual and organisational behavioural change.

In the longer term: the aim is for HEARsmart® to become an ongoing vehicle for 

campaigns targeted towards at-risk populations

Our current focus: young adults (18-35 year olds) interested in music.

Our research has shown that this is the group most at risk of developing hearing damage 

from leisure activities, comprises around 15% of young adults. 



HEARsmart_ HEARsmartAustralia HEARsmart_

Å established the 

HEARsmart brand online: 

hearsmart.org

Å active on social media 

channels: twitter, 

facebook, instagram

Å developed promotional 

materials: brochures, 

flyers, posters, 

infographics

Establishing the brand



Working upstream

Developed relationships with: 

Industry organisations

Music Victoria, Music WA

Live Music Office

Musicians 4 Hearing

Live Performance Australia

Education Providers 

SAE Creative Institute

contributed to sound engineers curriculum, best practice guidelines, 

awareness activities, seminars, open days



LƴŘŜǇŜƴŘŜƴǘ ǊŜǾƛŜǿ ƻŦ ΨƘƛƎƘ ŦƛŘŜƭƛǘȅΩ ŜŀǊǇƭǳƎǎ

https://hearsmart.org/earplugs/what_plug/



Tinnitus Video: aimed at musicians

https://hearsmart.org/what-problem/tinnitus/



Tools and campaigns

Launched 3 evidence-based 

hearing health tools for 

individuals:

ÅSoundLog sound level 

meter app to measure and 

log personal exposure

ÅNOISE database of leisure 

noise measurements

noisedb.nal.gov.au

ÅKnow Your Noise 

knowyournoise.nal.gov.au 40,000users since Nov 2014






